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Utilizing the Media to Promote Women’s Leadership in Jamaica 

 
November 27, 2014 

The Undercroft, University of the West Indies, Mona Campus 

 

1. INTRODUCTION:  

The Intergenerational Forum was jointly hosted on November 27, 2014, by  WMW-

Jamaica,  the Young Women’s Leadership Initiative (YWLI). the 51% 

Coalition: Women for Development and Empowerment, in collaboration with  

Friedrich Ebert Stiftung (FES) and the United Nations Entity for Gender Equity and 

Empowerment of Women. The Forum was hosted as part of the WMW-Jamaica 

“PowHERhouse” programme of work.  

 

A key aim of the Forum was to highlight the media as a critical resource in building 

support for  women’s leadership. In this way the event contributed to the objectives 

of WMW’s UNWomen-supported “PowHerhouse” programme. WMW is a founding 

member of the 51% Coalition, and the Forum supported the Coalition’s goal to 

increase women’s participation in decision-making and leadership across all sectors. 

 

The event commemorated The International Day for the Elimination of Violence 

Against Women (IDEVAW) and 16 Days of Activism against Gender-based Violence.  

 

On Thursday November 27, torrential rain fell in Kingston, flooding roads, disrupting 

traffic and public transport. As a result the start of the Forum was delayed, as 

participants struggled through the rain. Others were anxious about lengthy journeys 

home in the rain after the Forum, and thus were unable to attend. 

 

 

2. FORUM OBJECTIVES: 

The Forum objectives were as follows: 

 To advocate for women’s and girl’s leadership; 

 To support women's rights to full political participation; 

 To claim media spaces to exercise the right to leadership and political participation 

 To address lack of public discourse about the viability of women’s leadership and 

its associated benefits for national development. 
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3. PARTICIPANTS: 

Despite the rain, some 120 persons attended the Forum. A considerable number of 

persons also attended the proceedings but missed the formal registration process 

which recorded 114 attendees.  The participants represented were as follows:  
 

 Female High Schools Students (25 persons) 

 University students and staff (28 persons) 

 Civil Society and Women’s Organisations: 

o Eve for Life 

o J-FLAG 

o Jamaica Household Workers Union (JHWU) 

o MENSANA  

o Salvation Army School for the Blind 

o Women’s Resource and Outreach Centre (WROC) 

o Women For Women 

o WMW-Jamaica 

o Women’s Centre of Jamaica 

o Young Women’s Leadership Initiative (YWLI) 

o 51% Coalition 
 

 Ministry of Health/National Family Planning Board 

 Kingston & St. Andrew Youth Council and St. Catherine Parish Council 

 HEART Trust, NTA 

 Institute of Gender and Development Studies, UWI 

 Media: LOOP News, Inspire Art Magazine 

 UNWOMEN and UNFPA 

 Friedrich Ebert Stiftung (FES) 

 

Presenters, Resource Persons, staff and volunteers at the Forum were drawn 

from WMW-Jamaica, the 51% Coalition, J-FLAG, YWLI, FES-Jamaica. They brought 

expertise in a variety of fields such as Gender and Development, Social Media, 

Mainstream Media, Community Media, Research and LGBT and Human Rights.  

 

At left,  

High School 

Students register 

for the Inter-

generational 

Forum on Media 

and Women’s 

Leadership,  

Nov. 27, 2014. 
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4. OPENING SESSION 
On behalf of the hosting agencies. Mrs. Paula Ann Porter-Jones, Moderator, and 

Board Member of WMW Jamaica welcomed participants to the Forum and reminded 

them that ‘nobody gives you power, you have to take it’. She said the Forum 

intended to explore tools available to women to ensure they had a voice as they 

claimed their right to leadership.  The Moderator highlighted the role of UN Entity for 

Gender Equity and Empowerment of Women in supporting WMW, likewise the role of 

FES in supporting the 51% Coalition. 

 

Dr. Leith Dunn, Head of the Mona Unit of the Institute of Gender and Development 

Studies (IGDS), brought greetings from the 51% Coalition. She announced that the 

Coalition was celebrating its third anniversary. The Coalition comprised thirteen 

organizations with a common agenda to promote gender equality in leadership. 

Coalition member, the Young Women’s Leadership Initiative, had grown out of a 

project of the IGDS and UN Women, in which 79 women from around the Caribbean 

had been trained, several of whom had been elected to Parliament.  
 

Dr. Dunn commended another Coalition member, the Jamaica Household Workers 

Union for exemplary leadership at a global level, and WROC and FES for exceptional 

work in gender mainstreaming.  She stressed the fact that effective transformational 

leadership had to be grounded in gender awareness.  The Coalition was thus 

supporting the development of a parliamentary women’s caucus and looked forward 

to offering gender training for parliamentarians and media practitioners. 

 

5. AUDIOVISUAL AND CREATIVE PRESENTATIONS  

In order to mark the International Day to Eliminate Violence against Women and 

place IDEVAW in a global context two videos, produced by United Nations/UNiTE 

were viewed. The videos illustrated some of the gender inequalities underpinning 

gender-based violence and highlighted some important international conventions 

which were key in reducing violence against women. 

 
 

 A serious moment for participants as they view a video on violence against women 
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Perspectives on Women’s Leadership  

An original ‘vox pop’ in video format produced by the 51% Coalition, set the context 

for the presentations and discussions that followed. The video included brief 

comments and views on women and leadership, from a wide cross section of 

Jamaicans, males and females of different ages and backgrounds. 

 

‘Seeing a Different Picture’ – Afolashade, WMW-Jamaica 

By utilizing a dramatic format for her presentation, 

Afolashade, theatre in education specialist of WMW-

Jamaica, caught participants’ attention. She focused on 

the reality of grassroots women’s roles as leaders, 

introducing reality-based though fictional characters: three 

veteran women community leaders, “Miss Ida” and her 

peers. These grassroots women were trailblazers in each 

of their respective fields of expertise: agriculture, 

education, community security and community 

‘parliaments’.  However, in recent media reports the 

contributions of these grassroots women had not been 

accurately represented. Afolashade reminded the gathering of the need for women to 

combine “brain power, a firm foundation, elevation and a voice of authority” as they 

claimed their rightful place in the media.   

 
 

Talk Up, Tweet Up!   

At this point in the proceedings, 

the Moderator encouraged 

participants to be active users of 

social media by using twitter or 

other social media, to post 

messages about the issues being 

explored in the Forum. The 

‘tweeting’ was led by a Twitter 

Team, comprised mostly of 

University students, who thereby 

learned how to use social media 

for advocacy on gender issues. 

When members of the wider 

public responded to tweets by 

the Twitter Team and other 

participants, these posts were 

shared at the Forum.  

 

  

A member of the ‘Twitter Team’ reads out incoming 
Twitter and Face Book posts on the topic of women, 
leadership and media. 
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“With the internet 
and social media, 
there are no 
boundaries, no gate-
keepers to select who 
should or should not 
have a voice.” 

6. PRESENTATION:     ‘Disrupting a Convergence of Media 

Paradigms and Video Lights’ 

Dr. Marcia Forbes 

51% Coalition Steering Committee, Member of Women 

Business Owners, Media Researcher/Author. 
 

Dr. Forbes began by clarifying the concept of 

paradigms, noting that paradigms at times made our 

lives easier but also could limit and restrict us. She 

gave examples of media paradigms that shaped how 

the media operated and how stories were selected: 
 

 Showcasing powerful people who, based on 

society standards and patriarchy, were mostly men. 

 

 Showing women as victims in need of protection, as seen in television shows 

such as Law and Order, Special Victims Unit and in many Lifetime Movies. 

 Male-centric views showing women as ‘eye-candy’, as objects to be enjoyed. 

 Gender stereotyping in all forms of media, such as presenting men as powerful 

and as leaders, and women as followers.  

 

In Jamaica there was another paradigm of “smaddification”, whereby people only 

mattered to the extent that they were ‘ready fi de video light’. The ‘video light’ was a 

metaphor for all cameras, including cell phones that could capture and post images 

to social media. Dr. Forbes pointed out that the ‘video light’ culture worked against 

women and girls: even cursory reviews of media revealed that it was mostly men 

who were featured as persons of importance, and as leaders. 

 

Instead, we needed to showcase women in their fullness, and as leaders in all 

spheres of life. In our efforts to do so, Dr. Forbes wanted women to know that with 

the Internet and Social Media, there were no 

boundaries, no restrictions, no gate-keepers to 

select who should or should not have a voice.   

 

Dr. Forbes then suggested three main steps for 

effectively utilizing the media: 

 

Step 1 – Harness the power of social media. 

We needed to recognize that there was no scarcity 

of media: media were now everywhere and could 

be accessed at any time. The democratization of 

the media had resulted in a fundamental shift in how we communicated: there were 

more diverse voices and more perspectives. Many people were already using social 
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networks such as Facebook, Twitter, Instagram, Pinterest and more, and about a 

quarter of all Jamaicans were on Facebook, actively sharing their opinions.  

 

Dr. Forbes suggested that Blogging presented another useful opportunity for women. 

An excellent example was Emma Lewis, who was present at the Forum, a local 

blogger with over 5,000 followers, whose blogs received an average of 470 views 

every day. Ms Lewis had 4,500 Twitter followers and a presence on Facebook and 

Pinterest as well, so that her posts were linked across the various platforms.  As an 

online blogger for the Gleaner, Ms. Lewis was definitely an ‘opinion shaper’ and the 

51% Coalition had benefitted from her posts.   

 

Dr. Forbes added that personally she had also benefitted from social media, and had 

over 8,700 Twitter followers. Clearly, many women already had enough social media 

influence to get our messages heard; however we needed to organize ourselves to 

make more strategic use of social media to promote women’s leadership. 

 

Step 2 -  Learn how to use new media. 

Dr. Forbes urged women to recognize that social media were the new agenda-setters 

especially among the youth, and thus we needed to: 

 Learn about hash tag activism – using Social media to fight for a cause; 

 Learn strategies via social media to drive the social construction of reality;  

 Develop an understanding of social media analytics so that we could track our 

own progress. 

 Learn how to search and connect to other women with similar interests such as 

Twitter accounts relating to Women in leadership.  

 

Step 3 – Enlist the Support of Traditional Media 

Even as we learned to harness the power of Social Media, Dr. Forbes stressed the 

importance of not ignoring traditional media, where there were many useful 

resources to call on.  Two examples were the female Managing Editor of the Region’s 

leading newspaper and the new woman President of the Press Association of 

Jamaica, and leading journalist in the RJR Communications Group.   

 

Dr. Forbes suggested two approaches both of which needed to be included in the 

movement for gender equality in leadership: 

(s)  taking charge and driving the process of becoming leaders; 

(b)  lobbying for institutional changes to create an enabling environment that would 

allow women to achieve leadership.  

 

In conclusion, Dr. Forbes reminded the gathering that the media, particularly new 

media, were here to help us in our journey to achieve our fullest potential, and we 

needed to embrace them! 
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7. PANEL PRESENTATIONS:   
 

Ms Latoya Nugent, J-FLAG Education Manager, and 

graduate of WMW’s PowHERhouse training 
 

Ms Nugent’s presentation focused on mainstream media. 

She posited that media had the potential, given their 

power and influence, to drive change, transformation and 

progress, and to drive gender equality. Mainstream 

media could perpetuate or revolutionize, she said.  

 

Ms Nugent suggested that women needed to decide not 

only where we wanted media to take us, but where we 

would allow media to take us. We needed to learn to manipulate and to strategize 

how to utilize media to promote women’s leadership. 
 

Ms Nugent posited that there was much that women 

could accomplish in advancing women’s rights and 

promoting women as leaders in church, school, the 

performing arts, politics, at workplaces, in civil society 

and elsewhere. In relation to the media, we could 

persuade programme hosts to have a gender balance 

on their radio and television panels on all topics - 

climate change, health, human rights or any other 

topic. They must be persuaded to not perpetuate the 

hegemony of patriarchy.  

Ms Nugent also suggested that we needed to 

“revolutionize” the minds of those who had some control over what is, or is not, aired 

in media. We could let owners of media entities know that research findings showed 

that women’s leadership was better for business.  

 

Ms Nugent suggested some actions that women could take: 
 

 Identify a few persons in media – print, theatre, social media, radio, television - 

and engage them in meaningful dialogue about gender and human rights issues 

and develop a relationship.  
 

 Provide brief but comprehensive information on issues about which you are 

passionate.    
 

 Claim media spaces: passion and outcries had always been what drive  

revolutionary change.  
 

Ms Nugent urged women to amplify their voices in order to affect change. It would 

be an uphill battle, however, as women we had a responsibility to work hard until we 

achieved gender equilibrium and gender harmony. In closing, she urged women to 

write, speak, dance, sing and paint for change!           

 

“We need to amplify 

our voices if we want 

change… passion and 

outcries have always 

been drivers of   

revolutionary change. 
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Ms Nuneka Williams 

High School Student and graduate of WMW ‘PowHERhouse’ 

training. 
 

The focus of Ms Williams’ presentation was to encourage 

young women to see leadership as their right. She was a 

proud graduate of the WMW PowHERhouse training and now 

felt confident of her right to stand on a platform with a man 

and “do as good a job or better.” 

 

Ms Williams added that research demonstrated that more 

women in positions of management on boards could make a positive difference: for 

example, women brought strong decision making skills.  She urged young women to 

recognize their right to full political participation as candidates, not just as voters. 

There were opportunities for involvement in various forms of leadership; however, 

only the active participation of all stakeholders would ensure equality of opportunity. 

 

 

Afolashade 
WMW-Jamaica WMW-Jamaica 
 

The thrust of Afolashade’s contribution was to point out that community radio 

allowed women to speak up. Whereas television often invaded a woman’s space, 

broadcasting an image that made her uncomfortable or distorted the story that she 

wanted to tell, radio was less intrusive or intimidating. 

 

Her experience as host of a WMW radio programme targeting Kingston’s inner city 

communities had shown her that women wanted to share their personal stories. She  

used her theatre-in-education skills to create radio characters and scenarios with 

which women identified, and which encouraged women to speak on a wide range of 

topics, from health to education, parenting and culture. Radio audiences developed a 

relationship with the host – women felt comfortable in this space – and they shared 

their views and concerns without fear, through poems, song and personal 

testimonies. 

 
 
Mr. Jaevion Nelson, Human Rights Advocate 
 

Mr. Nelson made the point that the media often frame 

narratives about women that shape notions of what women 

are permitted to do, and how we should think about women.  

An example of this was media coverage of violence against 

women: while inciting rage, it often led to shaming and 

blaming women, instead of leading to constructive 

conversation about how to address the problem. 
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Mr. Nelson suggested that women could make much better use of the media to 

sensitize the public about the patriarchal root causes of violence against women, and 

to directly challenge patriarchy. The voices of men continued to dominate the 

airwaves – even on subjects of special interest to women. 

 

Women needed to be more vocal, he added, about utilizing media spaces to correct 

the negative perceptions of feminism and women’s empowerment, which harmed the 

movement for gender equality.   

Mr. Nelson challenged women to:   

 Demand more from the female media professionals, and from female leaders in 

the private sector. 

 Share research findings with opinion leaders and commentators who have regular 

access to the media.  

 Create simple messages on gender equality and women’s rights for use by the 

media, in order to raise public awareness on these issues. 

 Train media practitioners to frame reports on violence against women in a more 

responsible way.  

 Increase efforts to include young women in the movement for gender quality and 

women’s empowerment 

 Ensure that young people recognized that women’s rights and Feminism are 

indeed 21st Century issues. 

  

“Ensure young people 

do recognize Women’s 

Rights and Feminism 

as 21st Century issues.” 
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8. QUESTION and ANSWER SESSION 

 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
The first topic of discussion was:  
 

 How do women use Media in different sectors and spaces? 
 

The discussion saw the following points being raised: 

 Women’s use of media varied partly according to colour and class, although there 

was diversity within any one social grouping.  

 Grassroots women sometimes had two or even three cell phones and “used their 

voice” to call in to radio programmes, especially community stations. 

 Women were now accessing various media spaces including cable, however their 

“brain power’ was greatly under-represented.   

 Dr. Forbes’ research in rural Jamaica revealed that adolescents thought that 

access to the internet should be a Human Right. They 

wanted access to Face Book to communicate with friends. 

 Women in communities preferred to read the Star tabloid.   

 In communicating with different ‘publics’ it was important 

to use the words, language and ‘riddim’ of the people, for 

example in creating flyers, posters and drama pieces 

targeting communities.  

 

“Students in rural 
Jamaica said that 
access to the 
internet should be 
a Human Right.” 
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Students were invited to share their 

own experience of using media. One 

student said she accessed news on 

radio and television, and was a 

Facebook user.  

 

A second student did not watch the 

news, “it breaks my heart”, but she 

listened to LOVE FM on radio. She did 

not use social media. 

 

 

 Creating our own Media Content 

A member of WMW-Jamaica shared the view that the task to dispel gender stereo-

types in the media, and across society, had to begin in the family. We needed to 

challenge caregivers who related to, and raised, boys and girls in sex-differentiated 

ways that often led to gender stereotyping. 

 

A participant was concerned about media content: how could artistes, dramatists, 

dancers, be encouraged to create messages that would entice girls and young 

women into greater leadership, into using their voice, into a different mind-set? We 

needed content that was empowering and equitable, responsible and uplifting. 

 

It was noted that there were women who were creating their own content, for 

example their own version of news, and presenting it themselves on social media. 

 
 
 Why is media under-utilized for promoting women’s leadership? 
 

The following points were raised in the discussion: 

 When media houses request an interview, or a perspective on an issue, women 

often held back because we lacked confidence.  

 Some of the women who did have access to 

media spaces, did not use their position to drive 

discussion on women’s rights or issues of gender 

equality; many did not see this as their role and part of 

our task was therefore to bring them on board. 

 As women, we needed to undertake more 

mentoring and succession planning in order to 

encourage young women to step up and make their 

voices heard. 

Pat Phillips of WMW makes her point. 
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 A young man remarked that “we can’t wait for  society 

to change – we need to change society!” 

 

 Women must not allow glass ceilings to limit us, we had 

to break down the barriers, and never allow patriarchal 

notions to “bind us into a shell.” 

 Young women agreed that while there were not enough 

women leaders as positive role models they did not 

have to wait for a role model to build self-confidence. 

Even when feeling nervous and shy they needed to be bold. 

 
In wrapping up the discussion, the Moderator encouraged young women to seek out 

news, to read, read, read! To be better informed was to be more confident. She 

concluded by sharing a quote from Audre Lorde: 

 

“Push yourself a little further than you dare… and the world won't end. Only one 

thing is more frightening than speaking your truth. And that is not speaking.” 

 

_____________ 
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9. EVALUATION of the Forum 

A post-event de-briefing was held, with three (3) representatives from hosting 

organizations, to evaluate the Forum. The areas they evaluated are summarized 

below, including comments from other agency representatives: 
 

9.1   Were the Objectives met? 

Objective 1 : To advocate for women’s and girl’s leadership. 

This objective reflected an overall aim of the 51% Coalition and provided a 

framework for the Forum. The presentations and discussion all responded to 

this objective. However there was not a clear Call to Action in relation to this 

objective, other than a general call to ‘let your voice be heard’. 

 

Objective 2: To support women's rights to full political participation. 

The presentations of Latoya Nugent, Nuneka Williams and Afolashade all 

responded to this objective in highlighting women’s rights to political 

participation across all sectors. 

 

Objective 3: To claim media and public spaces to exercise the right to leadership and 

political participation. 

The presentations by Marcia Forbes, Afolashade, Jaevion Nelson responded to 

this objective, as did several points made during the discussion . 

  

Objective 4: To address lack of public discourse about the viability of women’s 

leadership and its associated benefits for national development. 

The holding of the Forum clearly addressed the need for public discourse. The 

presentation by Ms Nugent referred to the benefits of women’s leadership but 

there was not time to fully address the second part of Objective 4.  

 

Overall, it was felt that the Forum addressed the Objectives, however attempting to 

respond to four objectives was perhaps a little ambitious. 

 

9. 2 Attendance 

A target audience of 120 persons had been set; this target was nearly met, despite 

the bad weather. The range of persons attending was fairly good. While attendance 

of students and young women was important, a stronger presence of mature, 

experienced persons, including Coalition members would have enriched the 

‘intergenerational sharing’.  If the target audience included males, more direct and 

strategic moves to invite and mobilize them would be needed.   

 

9.3. Partnerships 

The collaboration between partners (FES, YWLI, WMW-Jamaica, 51% Coalition 

Secretariat) worked well. The logistical support that was made possible by YWLI’s 
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links with the UWI administration was of great value. Overall networking among the 

various NGOs allowed for a useful pooling of resources.  

It would have been strategic to make a clearer CALL TO ACTION and encourage 

COMMITMENTS from each agency involved in the Forum. Such commitments and 

action should be designed as part of agencies’ on-going programme of work, not as a 

new, extra burden.  

 

9.3 Videos : Linking IDEVAW and the issue of Women’s Leadership 

In commemorating IDEVAW, the use of videos worked well to illustrate the global 

context. It would have been useful to include a brief presentation on VAW in the local 

context, given the gravity of the problem in Jamaica.   

 

The links between Women’s Leadership and its potential for reducing violence against 

women needed to be more clearly articulated early in the programme. This would 

also help to avoid uncertainty about the focus of the event (or ‘split focus’ between 

IDEVAW and Women’s Leadership) 

 

9.4  Presentations 

The quality and relevance of all the presentations was considered to be extremely 

good.  Although four panellists were a lot to include they were each concise and 

interesting; it was important to include Nuneka Williams the competent high school 

student/speaker so that the many students in the audience could identify with her. 

 

9.5  Active use of Social Media  

This idea worked well, it allowed for active participation by young people at the 

Forum, and engaged the wider public. In future the discussion questions should be 

posted ahead of time on social media. 

 

9.6  Discussion Section  

While the discussion was useful, with many relevant points raised that needed 

further exploring, it was agreed that the discussion segment would have benefitted 

from more time. The bad weather, however, meant that the event had to finish at 

the agreed time, as participants were anxious about getting home. 

 

9.7  Media Coverage 

Although several key media houses were invited, only LOOP News gave coverage of 

the event. The 51% Media Committee could have been more actively involved in pre- 

and post-event publicity and mobilization. As it was, two individual members of the 

Committee gave media support including blogging about the event.  

 

 

 

 

 

Sample evaluation by an individual participant: 
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“I quite enjoyed it!  The variety of speakers was good and brought differing 

perspectives. The videos and the dramatic piece were all relevant and maintained 

interest. 

 

It’s always nice to see familiar faces of people doing this work, however, I wonder if 

there was enough variety of persons there.   I would like to have seen, e.g. a Simon 

Crosskill or other contributor to a regular radio programme and/or print publication  

(producer, host, etc) give their views on the possibilities, the challenges they face in 

covering certain issues on radio or television, especially on gender based violence as 

well as women's leadership.  Are media personnel  sufficiently equipped?  Do they 

call on the same persons for interviews for their programmes? Who else might they 

contact? etc. (We know they have to make it "spicy")  

 

(To get the message out more widely) could the panelists for example, be on a radio 

call-in show and/or a TV programme and engage other members of the public? Could 

they be more visible to others?  Could  the drama piece be the introduction for a 

panel discussion, looking at all the elements Afolashade brought in?  (Just some 

thoughts, as I would not want to think the Forum was speaking to the converted.) 

 

I was very grateful for the little orange ribbon which I wore for a couple of days 

and took the opportunity to inform a few people about the elimination of  violence 

against women, so thanks for that (some even asked where they could get the 

ribbons too).” 

 

 

 10. RECOMMENDATIONS 

 

 Host a similar forum to mark International Women’s Day, 2015, where the 

focus would be to celebrate women’s achievements in leadership, noting positive 

strides made and the benefits of women’s leadership for national development.  

 

 Host the proposed forum in the context of the WMW-Jamaica Advocacy Campaign 

planned for early 2015, relating to Women’s Leadership. 

 

 Link the proposed Forum for IWD 2015 with the Anniversary of the Senate Motion 

on Gender Equality in Political Participation and Leadership, introduced in 

Parliament by Senator Imani Duncan Price in March 2014 

 

 Expand partnerships for the recommended 2015 Forum : 

 to include more members of the 51% Coalition as active participants 
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 to include agencies and individuals leading the policy amendments relating to 

the Sexual Offences Act. 

 

 Explore how to more effectively ‘market’ the Coalition’s activities to a wide 

audience; also how to market to some of its own member organizations (eg. 

Women Business Owners) in order to increase the level of participation. 

 

 Audio visual and Social Media: Use the “Vox Pop” video on perspectives of 

Women’s Leadership in ongoing advocacy activities of the 51% Coalition and 

WMW Jamaica; it would require a small amount of editing for this purpose. 

(See also “Social Media” section above at 9.5) 

 

 Organize follow up discussions/presentations in media, utilizing the same 

panellists and dramatic presenter, to allow the issues and ideas to reach the 

wider public (see individual participant’s recommendations on p. 16) 

 

______________________________ 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Report compiled by 
Hilary Nicholson, Rapporteur 

for WMW Jamaica 
December 21, 2014 


